
BackgroundThe Maritz family of companies(www.maritz.com) is the largest singlesource of integrated performanceimprovement, travel, and marketingresearch in the world. Headquarteredin St. Louis, Missouri, the companyhas over 6,000 employees in 240offices worldwide and generatesannual revenues of over $2.2 billion.  Domestically, the three primarycomponents of the Maritz family ofcompanies are Maritz PerformanceImprovement (MPIC), Maritz TravelCompany, and Maritz MarketingResearch.  •  Maritz Performance Improvement’smission is to help their clientsimprove the performance of the people in their workforce and    distribution channels.•  Maritz Travel is the world’s largest provider of group travel services, handling over 1,000 group travel programs annually.•  Maritz Marketing Research special-izes in large-scale, custom-designed research studies that provide     critical marketing information tomany of the world’s largest and most successful firms.Across their lines of business, Maritzdeals with an extensive volume ofcustomer and prospect data – tens ofmillions of records each year. For dataintegrity and enhancement ofcustomer and prospect addressrecords, Maritz works with Group 1Software, a leading softwaredeveloper of data quality and directmarketing applications.

Across its business lines, Maritzutilizes a number of Group 1’scustomer relationship marketingsolutions. Among the Maritzemployees working with the Group 1applications are five programmers, allreporting to Rick Lemp, resourcemanager for client communications.  Geographic IntelligenceAn example of how Maritz isbenefiting from the Group 1applica-tions is through the company’s use ofGeographic Coding Plus. Lemp notesthat the product is among the mostwidely used Group 1 solutions.Geographic Coding Plus offers busi-nesses a gateway to increasedcustomer and prospect understandingby adding highly accurate censusgeography, demographic data andlifestyle data to addresses. An everyday use of GeographicCoding Plus is in helping car manufac-turers (Maritz clients include Ford,General Motors and Toyota) directcustomers to their nearest dealer.When a customer calls a toll-freenumber for this information, Maritzcan access the product in real-timeand append latitude/longitude to itsdealer database to get a list of the tenclosest dealers based on the caller’saddress. The company can alsorespond to this query in real-time viathe Web or e-mail.  Address Data QualityCODE-1 Plus is another Group 1solution widely utilized by Maritz.The CASS (Coding Accuracy SupportSystems) certified solution cleans,codes, and standardizes address databy dealing with every element of an 
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address to ensure accuracy. In han-dling millions of records, assuringaddress integrity is of the utmostimportance. This facilitates timely,accurate customer communicationswhile providing substantial cost sav-ings by providing for accurate carrierroute, ZIP+4 Codes and DeliveryPoint Barcodes on each mail piece.  Lemp characterizes CODE-1 Plus as“a cornerstone of our data integrityefforts.” In fact, it is so widely usedthat CODE-1 Plus is synonymous withGroup 1 among Maritz employees.  Frequently operating in conjunctionwith CODE-1 Plus is MailStream Plus,which presorts mailings for the maxi-mum in postal discounts. As a highvolume mailer of both first-class andstandard pieces, Maritz works closelywith the United States Postal Service(USPS). By using the powerful combi-nation of MailStream Plus andCODE-1 Plus, Maritz’s mailings arehighly accurate, thus avoiding anydifficulties with the USPS.   Group 1’s solutions are also utilizedfor data cleansing. Maritz deals with awide variety of data supplied by itsclients and other external parties.Wasted postage and direct mailproduction costs associated withduplicate mail pieces is costly.Having databases filled with duplicaterecords is similarly less than ideal.To avoid these unnecessary costs,Maritz uses Group 1’s Merge PurgePlus to identify and eliminate dupli-cate records using a sophisticatedmatching algorithm tailored to nameand address processing. Data CleansingGroup 1’s solutions are integratedinto a dozen database systems atMaritz, including Oracle and SQL.Tens of millions of customer records

go through Group 1’s systems eachyear, according to Ron Steinkamp,director of solution development. Byhelping Maritz ensure the cleanlinessof its databases through the elimina-tion of duplicate records and theverification of customer address data,the Group 1 solutions providesignificant cost savings to Maritz andits clients. Client marketers at Maritzare very familiar with the range of theGroup 1 offerings and have had greatsuccess getting both new and existingcustomers to utilize the Group 1solutions.Product PerformanceMaritz is very pleased with theGroup 1 products. “That we’ve hadthe products for over ten years speaksto our high level of satisfaction withGroup 1,” said Steinkamp. “While I’veworked with competitive products,Group 1’s solutions are the industrystandard against which all otherproducts are measured.”  Maritz has been pleased withGroup 1’s product support and anyminor difficulties have been resolvedquickly. They have also been active inthe local Group 1 users group.The Bottom Line“Having Group 1’s solutions has madeus more appealing in the marketplaceand even helped us win business,”Steinkamp adds. “By using Group 1’sproducts, we can keep a number offunctions in house, such as directmail, offering us a faster turnaroundtime on each project. The Group 1direct marketing and data qualitysolutions enable Maritz to deliverbetter service to our customers.”  
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